Make Your Story Impossible To Ignore
A Branded Interview Opportunity on The Matt Brown Show

Top 2.5% of all podcasts globally | Millions of downloads | Business audience in 100+ countries
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leaders, and technulclrglsts around the rop 2.5%
and the Roku Streaming TV Network.
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Matt Brown Show - Conversations That Power The Bu...
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Home Episodes Players Website Directories Monetization® Stats
mattbrownshow.com
Matt Bmwn He/Him ﬂ‘d Show Worx Al Podcast Overview Episode Downloads Apps & Devices Locations Achieverments
© More info
Globally Recognized Podcaster, 3 x Amazon Best Selling Author.
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g _ _ _ , 3,102,306 downloads since published.
Danver, Colorado, United States - Contact info E View email address
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Analﬂics Matt Brown posted this « 3w
D Private ta you i Marketing Without lllusions: Al & the Future of Communication | Abe Kasbo
&2 7986 profile views sl. 67,336 post impressions Q, 1,804 search appearances u 452 vigace N « 10,357
Discover who's viewed your Check out who's engaging with See how often you appear in m Marketing Without lllusions: Al & the Future of Communication | A... AmprasEions
profila. :,:'zl.:r ??st: search results,
ast 7 days

o134 12 comments - T repost _ _
View analytics




Conversations That Power The Business World.
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The Challenge

How do you showcase your brand, raise awareness of your solutions and
spark new conversations with your target market?

(and in a way that doesn’t suck)



The Solution

A branded interview and platforma e =
high-credibility platform to deliver J" ."D.
their message with guaranteed ;& J ‘
reach and a distribution system that “Jrs

. BceTecH

PiceTeCH
makes people pay attention.

Greg Mnrrl GED IBETH'h




Veritone Case Study WATCH INTERVIEW

Ryan Steelberg, CEO of Veritone promoted their financial earnings report

Matt Brown & . v o
':53.. ar. Mulfinie Exits. Glabally R ol Podcaster. B, T ——

How Veritone Turns Unstructured Audio and Video Into Intelligence

10,044 8,666

Ini this episode, Matt sits down with Ryan Stealberg, Chairman ...mor Jiden View: Lifetime unigue viewers
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o FPreviously live 2 780

Averags WalCn umea

Social engagement ©

Event ended

How Veritone Turns Unstructured Audio and Video Into Intelligence

Ryan Ste |:rII:||3r1;pr;-aJ ot
CEQ & President at Yeriton o o N B Maria J. Maorale= - 2rd

Luis Sanchez Good points. We see RO! improve when customers have clear workflows and governance in il et thicei ol desbiralimaa i ol Sieslanieisiis b orl i kel oo Creator & Partnersheps Marksting

place, for example our Professional Services team and aiWARE-based VDR offering enable clients to Most companies overlook data backup until disaster strikes. Simple automated workflows can prevant

convert awned or licensed audiofvideo into labeled, structured usable data. Siatisho Ao Snd BIOSEL DLENRES ot The idea of backing up hundreds of 5aa5 apps seems ul

Like | Reply
Like | Heply ep



https://www.linkedin.com/events/howveritoneturnsunstructuredaud7401682951983349761/theater/

Employlnsure Case Study  WATCH INTERVIEW

Mike Dimanno, CEO of Employinsure promoted their GuylnABox.com campaign

Previously live £ Edit Video

A

Chris Payne - 2nc

I wih | Uptrade Your dind=set | Uinlock Your Potentia

How do you prevent digital marketplaces from turning into gig-economy chaos?

Like - ¥ 2 | Reply - 2 replle:

See pravious repliss

©
Michael DiManno - 1z
CED anc wunder, Samuel Hale, Evoove, and Employinsure | Serlzl Entrepreneur [Workers' Comp and ADR
Chris Payne competition! There are many digital marketplaces built for 1099 workforces, most have come
and gone because they were built to entice the businesses (demand side) without balancing the benefits
for workers and the Employment Professionals (EPs) that service them. We are betting that workers have
a choice batween having profit sharing and an income for [ife at retirement (thats what Evoove offers its

workers) ve. a pay chack with no taxes or banefits, we think they will choose working inside of Evo ..more

Like Repiy

A ]
Eldad Stinbook . on-

No Barriers: How Employinsure Is Redefining the Workforce

Event by Matt Brown @
L. k d

Mon, Moy 3, 2025, 1:45 PM (your local tima)

@ 1 attendos

Share ~ I Manage = |

Video performance @

13,3

19

LT

lowud Evengelist | infrastrecture & Security Leader | Driving Cloud Cost Keduction, Enhancing Cloud Security £ A
The rize of digital talent marketplaces is intriguing, though | want to see concrete implementations and

outcomes.

Like - €

Reply

No Barriers: How Employinsure Is Redefining the Workforce

See previcus replies
Event by Matt Brown @

Michael DiManno - 15

Mon, Mov 3, 2025, 1:45 PM (your local time)

@ 1 attendee

1 Empioyinsure | Serial Entreprenawur: |Workers' Comp and ADR E_..

Eldad Stinbook, stand bye, we are growing like crazy! One of cur cora pillars is having a source of truth
{common data warehouse). In daing that we will have incredible dashboards for all stakeholders that
demonstrate it on a micro and macro level. This has also shaped our growth plans to find concentration in
industry and gecgraphy.

Commants

Netweorking Analytics

Like Reply

L]

@

nnecting with people, and | Dabievs

Ashwarya Dutta

thrive o
Thare’s still no clear readmap for how Al and employment law will coexist.
Like - 3

teply - 1 raply

£ Edit Video



https://www.linkedin.com/events/nobarriers-howemployinsureisred7391210014264311808/theater/

VisionLink Case Study WAIGH INTERVIEW

Tom Miller, CEO of VisionLink promoted their playbook for Phantom Stock design
B (a s

Nour EIHouda Zraibia . g4+

+2k | Founder of We Teku; Buiiding High-Comnvarting Digital Experiences for Glokal Brands | Expart
Excellent apisade. Tom's decades of experience illuminate how transparency and long-term value sharing can
transform culture, and the practical tools are immediately useful.

3 12 Like | Reply
Previously live Previously live _ 7

See previous replies

Tom Miller
Executive & employee pay solutions that bocst retention, align teams, and grow entarprize valus

Mour ElHouda Zraibia "Thank you - that's very kind! Transparency and long-term value sharing really are
the foundation for building cultures where paople think and act like owners. 've seen it work across so
many different types of organizations over the years, I'm glad the tools felt immediately useful - that's
always what | hope to deliver. Appreciate you taking the time to listen and share your thoughts!"

Like | Reply

Diana Lorena Perez - srd-
Epgcutive de cuentas comerciales an Giobel Clrcalt | Estrategia de Negocios

This iz a timely conversation for leaders aiming to attract top talent. The emphasis on design and clear
cammunication of incentives is spot on.

Like | Reply - £ repligs

' Tom Miller B i

) lsdoeieg - See previous replies

President at The Visionlink Advisory Group 0
& #1 Bast-Selling Authar ’
Tom Miller
Executive & emploves pay solutions that boost retention, align teams, snd grow entarprise value
Diana Lorena Perez Exactly - and it's amazing how many organizaticns still underirvest in both the
design and communication of their incentive plans. Top talent taday is incredibly sophisticated about
compensation. They want to understand not just what they'll earn, but why it's structured that way and

. - . The Grﬂwth Par'[nerS EfiECt Enﬁide Ulﬁ.iﬂn LEﬂ k’E Play bﬂﬂk how it connects to business success. Getting that right is a competitive advantage. Thanks for the
! 1 .
The Growth Partners Effect: Inside VisionLink's Playbook R comment.

Event by Matt Brown @ ks | Reply
Wed, Nov 12, 2025, 1:00 PM [your loeal tima)

Video performance @

Hamiza Gharfame - 3044

Folicy & Strateg

11??5 3,222 Interesting framewark. | would ba interested in hearing about any pitfalls VisionLink has encountered and how
: . thay waene mitigated.

vi0ed Views LITaTIrma

Liks Heply



https://www.linkedin.com/events/thegrowthpartnerseffect-insidev7394438142323220481/theater/

Branded Interview Options

Sprint
Interview

1 x 30 Minute Branded Interview
Customized intro/outro with your logo)

1x LinkedIn Event + Live Stream
Broadcast to Matt’s LinkedIn which is in the
top 1% of all business and media profiles.

6 x Interview Shorts
To promote your thought leadership

Any avatar or ICP anywhere

Payable Upfront. Reserve Your Spot

Al -

4 —
. . rillion

Includes Distribution To:
The Matt Brown Show business
audience in 100+ countries.
$5,000 ADDED VALUE

Authority
Interview

1x 60 Minute Branded Interview
Customized intro/outro with your logo

1 x LinkedIn Event + Live Stream
Broadcast to Matt’s LinkedIn which is in the top
1% of all business and media profiles.

12 x Interview Shorts
To promote your thought leadership

Any avatar or ICP anywhere

Payable Upfront. © Reserve Your Spot


https://connect.intuit.com/portal/app/CommerceNetwork/view/scs-v1-5b0a1daa774347fa8658cce99ab593ed037c435c8ea8445889e15006d30c3b953520b525e91747e28e69d2d2f4de8958?locale=EN_US
https://connect.intuit.com/portal/app/CommerceNetwork/view/scs-v1-0b7b97b801ec42899e101b83abebf3280b4d81bf049b468ebe169165a4681527599ff5e24e7d4d2a9d91d70192878d46?locale=EN_US
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— Company Size Audience Breakdown

Company sizes by industry

0 s _ Reach an audience of small,
- _ medium and large companies
) across dozens of industries.

Bl smai(s0-200) ] Medium (200-1,000) [ Large (1000-10,000)
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— Industry Audience Breakdown
90% of viewers are Business Owners or C-Suite Executives.

160

B2%
B9%

a0 Bad%

80

73%
70
60 56%
5':' 44%
40
27%

30 26%
20 16%
10

o

Financial Information Computer Insurance Manufacturing Education Hospital and Retail
Services Technology Software Healthcare
Services

Share of Audience by .
Industry - C-Suite - Owner

Ta%

Engaged audience of c-
suite and business owner
decision makers.




Matt Brown Show Testimonials

& Chris Lochhead, 12X Best Selling Author
@lochhead

Matt Brown is a fun, fascinating, entrepreneurial leader.

His experience, energy and enthusiasm are infectious.

Matt’s insights and experience are super valuable for
anyone who wants to design and build businesses.

a Howard Mann, Founder of The Business Brickyard

@howardmann

Matt Brown has built an extraordinary resource for
entrepreneurs with The Matt Brown Show. His
creativity, curiosity and tenacity have created a
treasure trove of business knowledge that is always fun
to listen to.

@davidburkus

David Burkus, Author & International Speaker

Matt Brown delivers an insightful and revealing show for
startups around the world and reveals what many
startup founders do not know and think about when it
comes to scaling their startup. Highly recommended.

{‘-':, Tom Asacker, Best Selling author "l am keats"

v @tomasacker

The Matt Brown Show is one of those rare places today
where proper conversations between actual human
beings are still had, where ideas are given the time and
space to develop into IDEAS. (And it’s funny too).

-~ Richard Mulholland, International Speaker
) @RichMulholland

Matt Brown is Africa’s answer to Tim Ferriss.

Leif Babin, Former navy seal & NYT Best Selling Author
'. @leifbabin

Matt does a great job at balancing casual conversation
with practical advice and insight from his guests. Loved
being on the show.

& ~ Lauren Woolf, Founder Mrs Woolf

@LSWoolf

Matt Brown asks questions that really matter to people.
His approach is personal and passionate and his
message is powerful.




This isn’t just another interview.
It’s a credibility engine.

Built to grow your authority, trust, and visibility.




